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VIP CONTACTS 
For questions and approval please contact the following:

 
Graphic Design: 
Liz Lord
(435) 797-5506 
liz.lord@usu.edu

Trademarks & Licensing: 
Heidi Adams 
(435) 797-1351 
heidi.adams@usu.edu

Visual Identity: 
John DeVilbiss 
(435) 797-1358 
john.devilbiss@usu.edu 

Patrick Williams 
(435) 797-1354 
patrick.williams@usu.edu



Utah State University 
adheres to a set of visual guidelines designed to 

LOGOS
1.  The USU logo consists of a specific font — Univers 55 Roman — 
with or without a tower logo design when used as a stand-alone. When using a pre-approved 
70/30 logo, the Trajan Pro font is used in place of Univers. The 70/30 logo is the only time an 
alternative font may be used.
  

2.  The USU logo may be paired with colleges, divisions and auxiliaries with names 
placed beneath the “Utah State University” wordmark.

3.  Authorized colleges, divisions and auxiliaries may occupy a dominant position in 
the logo at approximately a 70/30 percent ratio. Approved logos are available 
by contacting Public Relations and Marketing.

4.   When multiple university entities are collaborating on a printed piece or in a digital format, 
only a stand-alone version of the logo may be used. Colleges, departments, 
divisions and auxiliaries may use their familiar word fonts, but they must be detached and appear 
separately from the logo. 

5.  A shorter reference to the university uses 
the Block “A” logo, USU’s most 
enduring letter. This secondary reference 
may be used, but only in conjunction with an
approved USU logo.
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communicate its values with one clear voice.
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CONSERVATION & RESTORATION ECOLOGY
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6.  A general preference is for the USU 
logo to be placed on the front 
of all printed and electronic 
communications, both internal and 
external, for instant university identification. 
If it does not appear on the front, it must 
be used on the back. 

The “A” as a 
secondary logo 
requires an area 
of isolation equal 
to the height 
of the serif as 
illustrated.

INTERNATIONAL STUDENT COUNCIL
ACCESS & DIVERSITY CENTER

ASSOCIATED STUDENTS
DINING SERVICES

The
Power to
Change 
for Good

A Decade of Distinction
2005 – 2015

Utah State UniversityUtah State
University 2015

The Greats

The
Power to
Change 
for Good

Utah State
University 2015

The Greats

The
Power to
Change 
for Good

Wordmark on Front

Approved logos are available by 
contacting Public Relations & Marketing. 
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Condensed here are some key style guide elements 
taken from the 51-page identity manual:

COLOR PALETTE

STATIONERY SYSTEM

Copper

Pantone: 8021 C
CMYK: 0c + 20m + 30y + 25k
RGB: 172r + 141g + 115b
Hexidecimal: ac8d73

Aggie Blue
Official University Color

1.	 The main university color is Aggie Blue. 
Accent colors are acceptable but cannot dominate a page.

2.	 Aggie Blue is Pantone 539 C. 

1.  All colleges, divisions and auxiliaries are required to use the USU stationery 
identity and business card procedures for official university communications 
both internal and external. 

Pantone: 539 C
CMYK: 100c + 58m + 23y + 77k
RGB: 0r + 51g + 89b
Hexidecimal: 003366

Black

Pantone: Black
CMYK: 0c + 0m + 0y + 100k
RGB: 0r + 0g + 0b
Hexidecimal: 000000

Metallic Silver 
(Solid)

Pantone: 877 CPantone: 7543 C
CMYK: 23c + 11m + 8y + 21k
RGB: 164r + 174g + 181b
Hexidecimal: a4aeb5

Silver 
(Process)

Note: Pantone 877 C is a metallic spot 
color and should only be used when 
being printed as such. If the silver is 
being reproduced on a CMYK process 
printer, Pantone 7543 C should be used 
for the silver in place of Pantone 877 C.

DOMINANT
COLOR
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Sample Letterhead Sample Business Cards

The stationery 
system includes 
the following:

•  letterhead
•  letterhead with auxiliary information
•  business card
•  envelope
•  standard note card and envelope
•  note pad
•  fax cover sheet
•  mailing label
•  name tags
•  PowerPoint presentations

ORDERING 
STATIONERY 
ITEMS

To print Utah State University stationery 
items, you are encouraged to place 
your order through Publication, Design 
& Production (PDP) at 797-2611. PDP 
is the university’s approved vendor for 
the university stationery system. If you 
choose to work with vendors off cam-
pus, pre-approval is required. 

Phone: 435.797.1356
Cell: 435.760.3735
Fax: 435.797.1250

0500 Old Main Hill
Logan, UT 84322-0500

tim.vitale@usu.edu

TIM VITALE
Executive Director

PUBLIC RELATIONS & MARKETING

88 South Tooele Blvd.
Tooele, UT 84074
Phone: (435) 248-1895
ryan.murray@usu.edu

RYAN MURRAY, MBA
Tooele SBDC/BRC

The SBDC is funded in part through a 
cooperative agreement with the US SBA

College of Agriculture

1400 Old Main Hill            Logan, UT 84322-0500            Ph: (435) 797-1000            Fax: (435) 797-1250            www.usu.edu

Principal Investigator
Noelle Cockett, Dean
College of Agriculture

Cooperating Scientists
Dr. Paul Bunyan
Food Innovation Center
paul.bunyan@usu.edu

Dr. Johnny Appleseed
Food Innovation Center
johnny.appleseed@usu.edu
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Welcome back students,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Vivamus tincidunt, neque eget 
ultrices pharetra, nulla risus ullamcorper eros, et congue ante libero eu velit. Nunc risus. 
Quisque in sem sed arcu feugiat vulputate. Integer vitae orci eget nulla bibendum 
vualputate. Cras porttitor, velit non auctor tincidunt, turpis metus ultricies nisi, id rhoncus 
lacus nulla sit amet velit. Mauris pharetra tempor nunc. Praesent est eros, condimentum id, 
semper ut, aliquam at, eros. Vestibulum suscipit tristique lacus. Fusce fringilla odio eu 
ante. Vivamus quis sem. Curabitur dapibus. Mauris malesuada. Integer porttitor nisi ut 
arcu. Phasellus laoreet, felis id semper lacinia, lectus sapien venenatis est, vitae varius nibh 
orci at augue. Morbi feugiat erat consequat orci. Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit. Aenean molestie tellus quis justo. Aenean magna nisi, congue vitae, blandit 
in, ullamcorper sit amet, risus. Mauris dolor felis, lacinia sodales, cursus sit amet, posuere 
id, orci.

Sed egestas tincidunt libero. Phasellus vel erat tristique ligula faucibus sollicitudin. Morbi 
cursus felis venenatis enim. Vestibulum faucibus nibh vitae sapien rhoncus condimentum. 
Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. 
Fusce diam. Aenean nulla arcu, tempus at, tempor ac, suscipit sed, odio. Quisque urna 
neque, accumsan quis, porttitor eu, tincidunt sit amet, felis. Sed mattis blandit metus. 
Quisque dictum erat. Suspendisse nulla risus, condimentum at, sodales at, rutrum et, enim.

Fusce ipsum mi, sagittis eget, imperdiet sit amet, rutrum varius, lectus. Maecenas sed 
mauris at pede consequat auctor. Integer lobortis. Praesent sollicitudin urna sit amet risus. 
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Praesent dui pede, placerat 
lacinia, viverra ac, tempus nec, ante. Aliquam erat volutpat. Donec lorem lacus, porttitor sit 
amet, tempor lobortis, facilisis a, nisi. Duis pretium, neque eget viverra faucibus, justo 
mauris vehicula neque, quis malesuada lacus risus in pede. Vestibulum ante. Mauris vitae 
arcu sit amet nulla posuere lacinia. Duis euismod lorem eu pede. Donec imperdiet 
venenatis quam. Curabitur nec massa.

Etiam vulputate. Aenean nisi nunc, elementum eget, vulputate nec, interdum at, eros. 
Vestibulum semper ornare nunc. Quisque ac nisl sit amet enim semper elementum. Duis 
sollicitudin tellus id neque. Sed aliquet. Pellentesque scelerisque, tellus sed hendrerit 
lobortis, urna sapien varius tortor, quis fringilla risus urna ut metus. Nullam in nulla in 
nunc consectetuer adipiscing. Sed porta, ligula eget posuere suscipit, arcu magna sodales 
odio, quis ullamcorper mauris lorem a augue. Praesent pellentesque nisi vestibulum neque. 
Ut egestas libero vel diam. Fusce lobortis eleifend nibh. Vivamus vel justo ut mauris 
eleifend tempus. Nulla sollicitudin justo sed pede. Phasellus tempus. Ut porttitor tellus 
vitae elit. Donec sapien quam, sodales ut, commodo quis, consectetuer eget, turpis. Integer 
viverra, enim in congue laoreet, arcu justo congue elit, sit amet fermentum massa mi vel 
pede. Curabitur suscipit dignissim lacus. 

(College)

(Department or Office)

Logo: .75”

Logos of Partner 
Organizations 
Permitted in special 
circumstances.
Contact executive 
director of Public 
Relations &Marketing.

ANIMAL, DAIRY & VETERINARY SCIENCES



OTHER APPLICATIONS

TRADEMARK 
LICENSING 

1.  When the university logo is applied on an official university vehicle or university 
uniforms, the primary logo must be used.

1.  All USU trademarks are property of Utah State 
University and their use is regulated. 
2.  Branded items produced with USU’s name and/or marks 
are licensable and subject to the university’s 
trademark licensing policies and procedures. 
Trademark Licensing Policy (policy 510) found here: 
http://www.usu.edu/licensing/
3.  Branded items bearing any logos or trademarks must 
be pre-approved. (This includes verbiage such as USU, 
Aggies, Utah State, etc.) 
4.  All branded items (for both internal and external uses) 
must be produced by a licensed vendor. Check 
here for the most current list: http://www.usu.edu/licensing/#
5.  Trademark indicators must be used and used 
correctly on any item that will leave campus at any point.
6.  Logos cannot be altered in any way. (See right.)
7.  Athletic logos cannot be used by anyone 
outside the athletics department.
8.  An official university logo must always be 
present on all branded items. It does not have to be the 
primary focus, but it must be present.
9.  The use of the logo on red will not be approved. 
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Do not change the color 
of the logo or portions 

of the logo.

Do not tint or screen the 
colors of the logo.

Do not outline any 
part of the logo.

Do not change the size 
relationships between the 

elements of the logo.

Do not set logo 
in another font.

Do not rearrange the ele-
ments of the the logo “flush 

left” or “flush right.” They 
should always be centered.

UNIVERSITY

Incomplete logo: do not sepa-
rate the parts of the different 

elements of the logo, including 
the words from the logo and  

mountains from the tower.

Do not reproduce the logo in poor 
quality. This includes scanning the 

logo from a printed document or 
reproducing the logo in any way.

UNIVERSITY

Do not combine the elements of the 
logo in any way other than approved.

Do not use the logo on red.

On door panels 
place the logo 

on the front door 
as shown.

Make it as large 
as possible, 

while allowing 
for white space 

around it.

Do not have the 
logo applied 

directly next to 
the edge of the 
door or over a 

door seam.

Optional:
logo combined 

with USU.

DEPARTMENT OF CIVIL ENGINEERING

DEPARTMENT OF CIVIL ENGINEERING

Public Relations 
& Marketing

Logan Campus Free-
Standing Building 

Identification Sign

The printing of 
clothing, novelty 
items, and other 

branded items
bearing the

university’s name
or marks must

be pre-approved. 


